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ABSTRACT 

Content marketing moves away from marketing-based promotion and sales tactics and 

instead focuses on providing knowledge that adds value to the consumer. In today's 

digital, fast-paced, content world, content marketing has evolved into a potent 

marketing strategy. Although content marketing is not a new technique, it is steadily 

becoming more popular among businesses. So, why has content marketing become so 

popular in today's society? This article provides a complete overview of how a global 

content marketing strategy may be utilised to affect user interests and how vital it is in 

customer communication. This article explains how the importance of the organisation 

has changed as a result of the use of content marketing techniques. 
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I. INTRODUCTION 

Content marketing is a well-known marketing strategy whose popularity has 

progressively increased in recent years as technology and the Internet have advanced. 

As obsolete Internet marketing forms become unappealing and confusing, a new 

manner of marketing emerged, based on the use of content to assist, entertain, and 

educate Internet users [11]. A well-designed content strategy is the foundation of 

effective content marketing [10]. Determining the appropriate content forms is an 

important aspect of the approach. Other than product content, defined content 

marketing generates or organises. It is content that is useful, instructional, or amusing 

that is distributed by the company at consumer interaction points. It aims to catch their 

interest and provide as much information about a company as feasible. We might argue 

that content marketing is the total of all modern internet marketing methods, and that 

high-quality content is only a small portion of the overall content marketing cycle [17]. 

Content marketing is a long-term approach with returns visible after a few months, and 

in some cases, years of effort. The most common goal of content marketing is to acquire 



4028 | Dr. Vivek Mittal                 Studying Use And Popularity Of Content Marketing 

For Businesses 

 
 

paying consumers, so you'll need to figure out which kind of content are most effective. 

Eloqua.com or Marketo.com, which have this capability built in, but also use Google 

Analytics, are the most popular tools for measuring sales tactics. Customers want 

diverse types of information, thus articles on various themes published on websites or 

other online sites are of particular interest. Voice search is a type of content marketing 

in which up to 50% of consumers use voice-controlled technology [9]. 

 

Figure 1: The Content Marketing Cycle 

As a result, when promoting your brand [12], make sure that the content you publish 

answers the most often asked questions by potential buyers. To get the most out of 

content marketing for lead generation, a company might need to use marketing 

automation or other IT technologies to respond quickly to online inquiries. More 

particular, the solution should enable the organisation to categorise and rate prospects 

so that sales reps may respond quickly to the most profitable leads. Over the previous 

two centuries, the concept of implemented marketing strategy has changed [10]. 

However, we must remember that established marketing strategies evolve as a result of 

globalisation, technological advancements, and changes in customer demands. Video 

publishing is a common form of content distribution, but they also include infographics, 

which are 96 percent effective. Video has become an essential component of content 

marketing. Videos are preferred by social networks like Facebook and other paid search 

platforms because they have a considerably greater engagement rate [15]. Currently, up 

to 55% of Internet users watch video content on a regular basis. Customers can also 

look for information on discussion boards and listen to podcasts, which have a 92% 

success rate. As a result, the key is to generate content that is both thematic and formal. 

Content applications are the least used content kinds, accounting for approximately 

31% of all existing corporate apps. 

Another significant problem in content marketing is that new themes emerge regularly 

as new concepts and consumer interests emerge, increasing the number of tags 

required to accurately capture the content collection [11]. Furthermore, rather than 

taking into account the multichannel environment, algorithms are frequently trained 
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solely on the sort of content that they will be used to forecast or classify. For example, 

an algorithm designed for website content is unlikely to be useful across channels with 

varying content types, such as when identifying online videos, which have far less titles 

and descriptions than website content like news and blog posts. 

II. WHY SHOULD YOU USE CONTENT MARKETING? 

There are several reasons why businesses are implementing content marketing 

improvements: 

• There is a shift in buyer attitudes toward traditional media and the credibility of 

content: buyers want content that makes them smarter and more knowledgeable. 

• You can't rely on traditional media sources to help you reach your customers: In 

comparison to traditional media partners, social media technologies can provide 

better and more customer information [14]. 

• Media businesses are reducing their financial resources, resulting in lower content 

quality: These subsequent price cuts reveal a significant opportunity for 

enterprises to become distributors themselves, attracting data-starved clients. 

• Pitching to customers is becoming increasingly difficult: Traditional marketing will 

undoubtedly work, but the future of marketing will undoubtedly be determined by 

discussions and commitment between businesses and customers [9]. 

• Because technology is both shoddy and simple to use, even small businesses can 

deliver exceptional content solutions to a targeted client base: By assuming the 

role of distributor, organisations may amass a vast amount of data about current 

and future clients in a cost-effective and efficient manner. They can say their 

goodbyes to the agent. 

• It is thought that high-quality editorial from a business expert: The company 

should be the expert in their sector; as a result, they should have the most trusted 

content asset that will attract and retain consumers and prospects. 

• If you don't create content, no one will find you: If online indexes can't find your 

content, your clients won't be able to find you. 

• Quality content is shared: In a world dominated by social systems, the ability to 

share content defines success [13]. Virality is something that all content marketers 

should strive for. 

• Expert content builds trust: Bizzuka Blog agrees with Pulizzi and Barrett that 

content written with competence by the company itself builds trust. 

• Content generates traffic and leads: In the B2B market, lead generation is very 

important, and outstanding content may assist increase traffic to a company's 
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website, increasing brand awareness and the chance of interacting with potential 

buyers [12]. 

III. THE CURRENT – AND FUTURE – OF MARKETING IS CONTENT. 

Reread the content marketing definition, but this time exclude the words "relevant" and 

"useful." That's the distinction between content marketing and the other nonsense you 

get from firms trying to sell you "things." Companies constantly offer us information; 

the problem is that most of it is irrelevant or useless (can you say spam?). That's why, in 

today's world of hundreds of marketing messages per person per day, content 

marketing is so appealing. 

Without quality content, marketing is impossible. 

Content marketing, regardless of the marketing strategies you employ, should be an 

integral component of your overall strategy, not an afterthought. All forms of marketing 

require high-quality content [17]: 

• Social media marketing: Prioritize your content marketing approach over your 

social media plan [14]. 

• Search engine optimization (SEO): Businesses that provide high-quality, 

consistent content are rewarded by search engines. 

• Public relations: Successful public relations strategy should focus on topics that 

matter to readers, not on their company. 

• Pay-per-click (PPC): To make PPC work, you need exceptional content. 

• Inbound marketing: Getting inbound traffic and leads relies heavily on content. 

• Content strategy: Most content marketing strategies include a content strategy. 

IV. WHY CONTENT MARKETING IS RISING IN POPULARITY  

Traditional marketing has been less and less effective as social media and new 

technology have emerged [15]. Businesses are turning to Content Marketing for a 

variety of reasons, including better revenue, lower costs, and more loyal customers. 

Content marketing is a tremendous return on investment. With its additional consumer 

value approach, content marketing is proving to be more effective than traditional 

marketing. There are no marketing objectives that can't be met with the help of content 

marketing. 

While Content Marketing is all about offering benefits to customers, it also has real and 

intangible rewards for businesses that use it. Improved brand exposure [13], increased 

respect and regard in the business, obtaining new clients because they like your content 

and decide to test your brand, and better team coordination are some of the intangible 
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benefits. Increased site traffic, improved Search Engine Optimization (SEO), and direct 

client conversion are just a few of the practical benefits. 

Content Marketing has a significant impact on SEO (Search Engine Optimization). SEO 

need content, which Content Marketing gives. Content marketing signals to Google that 

you are an influential and authoritative figure in your field, and it elevates your position 

in the search results. Google regularly looks for high-quality content that contains the 

most relevant information for its consumers' search queries. All major search engines, 

including Google, Bing, and Yahoo, want their primary search results to show all results 

ranked according to what the search engine deems to be the most relevant to users. In 

general, search engines reward individuals who consistently publish high-quality 

content. 

Content Marketing, according to modern, forward-thinking marketers, is a better 

approach to market. One of the most valuable resources a company may have is a social 

media website [16]. Content marketing has evolved from a strategy for propelling a 

company forward to one that merely maintains parity. A company that does not use 

content marketing will fall behind. Content marketing has become the norm in the 

industry. 

V. CONCLUSION 

Brands will now achieve their marketing goals by generating and disseminating the best 

useful information on the world for that specific niche, rather than relying on 

interruptive media. Although content marketing has been around for a long time, few 

businesses used it at the time. Nonetheless, due to changes in customer behaviour and 

technology considerations, it has recently become the new trend in marketing. 

Customers understand the value of knowledge and how it may help them make smarter 

purchasing decisions. As a result, people begin to demand more information. 

Furthermore, they are becoming increasingly intelligent, leaving marketers with no 

choice but to create truthful and engaging content, as information manipulation no 

longer works in the digital age. 

To create good content marketing, a few characteristics must be considered. The 

importance of message localisation increases the likelihood of reaching the intended 

audience. Due to regional differences and varying client expectations, using a single 

message globally is dangerous. Following that, it is preferable to have personalised 

content because consumers expect uniqueness. They want to be treated as unique 

individuals who are valued. When a message is customised and incorporates powerful 

emotions, customers are more likely to build deeper relationships with the company. On 

the other hand, it is better if content is prepared in a variety of ways: outsource, 

collaborate, and use voice. Different methods of communicating a message might pique 

the audience's interest. Marketers and custodians working together. 
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