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Abstract 

E-HRM stands for Electronic Human Resource Management. The time period E-HRM refers 

to human resource control transactions over the net. The goal of E-HRM is to make statistics 

available to personnel and executives each time, everywhere. E-HRM can consist of 

enterprise HR portals and internet packages, enterprise aid planning, HR carrier centers and 

interactive voice comments. The Fast Moving Consumer Goods (FMCG) region is a first-rate 

contributor to the Indian financial system. India's FMCG marketplace is the fourth biggest 

sector of the economy, with downstream corporations imparting employment to greater 

than 3 million humans. As competition in the market intensifies, the FMCG industry needs to 

adapt and adapt easily and quickly to change, gaining competitive advantage and the 

consequences of change. Organizations typically integrate technology into workforce 

management to improve performance and reduce costs. The main need for this study is to 

consider current human resource management practices using ICT applications. All HR 

managers aid E-HRM, that's useful and has a fantastic impact on overall performance. E-HRM 

supports the daily work of HR professionals and reduces the administrative burden. 

Recruiters are looking to benefit an aggressive benefit by integrating all computerized 

features. In India, HR managers' perspectives on E-HRM practices are superb and as a result, 

FMCG groups are more profitable. 

Introduction 

E-HRM stands for Electronic Human Resource Management. The time period E-HRM refers 

to human resource control transactions over the net. The goal of E-HRM is to make statistics 

available to personnel and executives each time, everywhere. E-HRM can consist of 

enterprise HR portals and internet packages, enterprise aid planning, HR carrier centers and 

interactive voice comments. Three levels of E-HRM are identified: making facts to be had 

(provided through intranet media), automating transactions with workflow integration 

(using an intranet or extranet), and converting HR capabilities (redirecting the HR 

characteristic into a strategic characteristic). E-HRM gives many innovations in human 
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resource management and gives a wide variety of ability packages which includes employee 

self-provider, statistics sharing, characteristic management and reporting. The 

E-HRM uses generation to create an interactive, self-provider work environment based on 

real-time statistics. With E-HRM, managers can get entry to applicable records and data, 

carry out evaluation, make decisions and communicate with others. Personnel also can 

manage their private records. It is smooth to update the record whilst it modifications, and 

you can make all of the choices without consulting everybody. E-HRM is the efficiency and 

effectiveness of HR functions in ways that could affect the effectiveness of the HR system by 

way of reducing paperwork time, enhancing facts accuracy, and reducing staffing necessities. 

in addition, the effectiveness of the HR technique is suffering from enhancing the ability of 

both employees and bosses to make better and greater accurate selections. E-HRM is a 

corporation-huge strategy that connects inner processes and understanding employees at 

once to the employer's enterprise desires the use of scalable and flexible integrated era. The 

adoption of E-HRM practices has a vast impact on company photograph, coordination, and 

strategic value-saving goals. 

The Fast Moving Consumer Goods (FMCG) region is a first-rate contributor to the Indian 

financial system. India's FMCG marketplace is the fourth biggest sector of the economy, with 

downstream corporations imparting employment to greater than 3 million humans. The 

main additives are family offerings, private services and foods and drinks. The total FMCG 

marketplace reaches Rs. 85,000 crore rupees. FMCG or so-referred to as CPG is a product 

that sells fast and is usually fed on frequently, not like long lasting goods such as kitchen 

equipment that are replaced through the years. It is expected to preserve a high increase rate 

and is rapidly growing at a double-digit charge. FMCG is also referred to as CPG, in preference 

to long lasting items consisting of kitchen appliances which are changed over time. FMCG 

goods are easy and widely to be had. The FMCG employer is specifically engaged inside the 

manufacturing, distribution and sale of consumables. FMCG merchandise are categories 

which includes meals and dairy merchandise, healthcare merchandise, patron items, 

packaged foods, household merchandise and beverages. alternatively, many of the 

developing FMCG products are tea, espresso, candies, tobacco, stores and tobacco. 

Celebrities on this region consist of Nestlé, revenue, Unilever, Reckitt Benquiser, Coca-Cola, 

Procter & Gamble, Britannia, Kleenex, Pearl, Pepsi and Dabur. The relational inertia of the 

Indian FMCG market isn't measured very strongly. India's retail marketplace to cross $1.1 

trillion with the aid of 2020, up from $840 billion with the aid of 2017, and with cutting-edge 

change predicted to grow at 20-25% yearly, FMCG groups' profits may also grow. 

. 
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                      Figure 1: Trend of Growth in Indian FMCG Industry 

Strategic Role of E-HRM 

There are two strategic perspectives on a way to make E-HRM more strategic. Both can offer 

a handy framework for linking HR structures to enterprise method. The primary of them 

consists of the economic attitude of the corporation to attain more aggressive gain in the 

outside market surroundings. The second one is based on a resource-primarily based view 

and makes a specialty of strategic sources and features inside an enterprise. From a 

commercial enterprise angle, applying an economic angle to external enterprise approach is 

receiving increasingly attention than a aid-primarily based perspective. Consequently, the 

main undertaking is to lessen expenses, which can be completed by means of disposing of all 

transactional abilities of HR via the E-HRM system. The primary role of the E-HR manager is 

to spend maximum of the time within the roles of managers, strategic companions and 

competence developers. E-HR useful tools including software tracking, payroll and employee 

management and benefits applications have a role of controlled export. Strategic business 

accomplice roles consist of income, workforce, succession improvement, company 

governance and repayment layout to support the organization's business strategy. Building 

organizational and human capital is a first-rate success that devotes most of its time to 

growing human and organizational capacities. 

By automating and streamlining administrative tasks by implementing an E-HRM system, 

employees in the HR role can engage in strategic activities by reducing costs, extending 

delivery times, improving the effectiveness of HR services and improving communication. 

The more time you can spend, the more strategic your HR function will be. It increases 

productivity and ultimately works with lower costs. In the past, cost factors were the most 

strongly focused e-HR practices, but today the focus is not only on costs, but also on their 

impact on the integration of e-HR deployment in the enterprise. With the introduction of E-

HRM, costs were reduced and the entire process of the HR department was transformed into 
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a strategic unit. The strategy can be used in a variety of ways to increase the effectiveness 

and adoption of e-HR systems. 

For example, an organization may allow applicants to apply for jobs over the Internet and 

use a web-based system that allows applicants to review their applications. Similarly, 

organizations may use an E-HRM system to collect performance data and assign 

performance evaluations, but managers may meet with candidates in person to provide 

evaluations. E-HRM plays an important role in e-recruitment, e-selection, e-schooling and 

improvement of the entire industry. International companies face a shortage of skilled 

workers, companies struggle to retain human capital, and companies search for candidates 

for this process through Internet technologies. To keep up with technological developments, 

the largest organizations are focusing on recruiting employees through a web-based 

business company portal. Every company needs to develop a modern internet portal that it 

will use for its activities. However, in a face-to-face conflict loss, the loss of human contact 

can also be used to measure a candidate's effectiveness. In the developing United States, 

where clean equipment may be lacking, skill seekers may hesitate to practice because of 

personal concerns or the misuse of confidential records by groups. However, evidence shows 

that e-recruitment has its advantages and offers a wider range of options for recruiting 

potential candidates. 

According to Bode, 2009 it is usually very difficult to determine where recruitment ends and 

selection begins. In the field, the selection of capable candidates has a significant impact on 

the overall performance of the organization. Electronic selection usually analyzes a 

candidate's overall performance and skills, as well as his personality for a particular job. 

Therefore, keep in mind that demographic factors such as age, gender, experience and 

destination have a positive view of e-choice. With a reasonable imbalance, most 

organizations stop going to campuses to recruit candidates. Online selection techniques can 

be greatly expanded in the last decade with the help of E-HRM technology. 

Fast Moving Consumer Goods 

Fast-moving consumer goods are low-cost products that require little effort to purchase 

(Kumar & Meenakshi, 2006). These are short-lived products sold in packaged form. These 

products are small and often purchased by end users. The main segments of FMCG can be 

divided into personal care, home care, branded and packaged foods and tobacco 

(Bhattacharjee, 2011). 

Personal Care: It consists of oral care; hair care; pores and skin care; private wash (soaps); 

cosmetics and toiletries; deodorants; perfumes; paper merchandise (tissues, diapers, 

sanitary); shoe care and so forth. 
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Household Care: It incorporates of cloth wash (laundry soaps and synthetic detergents); 

household cleaners (dish/utensil cleaners, ground cleaners, lavatory cleaners, air 

fresheners, insecticides and mosquito repellants, metallic polish and furniture polish). 

Branded and Packaged Food and Beverages: It includes health drinks; smooth drinks; 

staples/cereals; bakery merchandise (biscuits, bread, desserts); snack meals; sweets; ice 

cream; tea; coffee; processed culmination, greens and meat; dairy merchandise; bottled 

water; branded flour; branded rice; branded sugar; juices and so on. 

Spirits and Tobacco: An exact product-wise sales breakup for each of the items is difficult. 

Need for the study  

The main need for this study is to consider current human resource management practices 

using ICT applications. In general, the main survey questions often indicate the overall 

purpose of the survey. The purpose is not stable, but it can change over time. In the last 30 

years, all organizations have experienced volatile economies and faced fierce global 

competition, forcing them to keep up with innovative developments in order to survive. All 

major sectors of business embark on an innovative and creative approach to sustaining 

economic growth by integrating technology into every aspect of the organization. 

Statement of problem  

As competition in the market intensifies, the FMCG industry needs to adapt and adapt easily 

and quickly to change, gaining competitive advantage and the consequences of change. 

Organizations typically integrate technology into workforce management to improve 

performance and reduce costs. E-HRM's good outlook for adding value to the organization 

plays an important role in implementing some strategies. Many researchers argue that the 

E-HRM should shift to a strategic and innovative partner role in addition to the executive and 

trading role.  

Research Gap  

An opening on this observed topic recognized that, literature is the shortage of research on 

the FMCG enterprise in India. Few organizations put in force E-HRM in production and 

offerings, banking, public and personal sectors, hospitality and diverse universities. Most 

research studies had been conducted to research the effects of E-HRM practices, however 

few studies have been performed at the notion of E-HRM by managers and personnel in the 

FMCG enterprise. This makes it hard to research causal troubles inside the dating among e-

HRM and executives' and employees' perceptions of EHR inside the Indian FMCG industry. 

Objectives of the study  

1. To study the E-HRM practices of FMCG companies in India. 
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2. To understand the prospects and challenges of E-HRM in FMCG companies in India. 

3. To study the overall effectiveness of E-HRM of FMCG companies in India. 

E-HRM Practice Scenario in India  

To provide an explanation for the problems of the E-HR marketing interface, E-HRM 

performs an essential position in phrases of agency branding inside the FMCG enterprise. 

Indian FMCG agencies like HUL recognition on employer branding. If enterprise can attract 

and keep the good skills, it could maintain the agency's emblem. Businesses including 

Procter & Gamble (Bharucha, 2016) are the best precedence on innovation to make sure 

employee branding inside the FMCG enterprise. Groups which include Heinz, Procter & 

Gamble, and HUL place notable significance on hiring the right human beings for the proper 

roles. on this manner, the organization became capable of enhance the effectiveness of its 

income force. Some corporations, consisting of Nestlé, Dabur and Mariko, typically rely on 

0.33 events (recruitment carrier providers) to locate the excellent skills and talent. Thanks 

to an powerful and aggressive marketing approach, businesses in the FMCG enterprise have 

been capable of generate round US $ 50 billion in 2016. increase is so vital that the FMCG 

enterprise became expected to generate greater than $ a hundred billion in 2020. Diverse 

elements of the EHR marketing interface within the Indian FMCG industry 

Recently, new tendencies within the E-HRM interface inside the Indian FMCG enterprise 

have emerged. Both functions play an important position in aligning an company's activities 

with the organization's strategic dreams. HR and advertising and marketing play a key 

function in maximizing the overall productiveness of an enterprise by means of adopting 

powerful tasks. certain components of E-HRM's advertising interface can be emphasized, 

mainly almost about the FMCG industry in India. 

Keeping up with change 

Maintaining up with the system of alternate may be considered one of the most critical 

aspects of the -HRM marketing interface. FMCG agencies in India trust in the idea that they'll 

evolve with the general adjustments in the commercial enterprise surroundings. most CEOs 

and CMOs of FMCG businesses accept as true with that long-time period increase is the 

pinnacle priority for enhancing commercial enterprise overall performance. Lengthy-time 

period demand also can be visible as a critical element within the Indian FMCG marketplace. 

To ensure higher performance, FMCG Corporation makes a specialty of designing and 

growing new products that appeal to the attention of consumers (Comyn, 2014). In this 

manner, the FMCG employer targets to maintain its marketplace percentage in the industry 

and allow it to hold its growth fashion. Implementation of the change method inside the 

corporation is possible via effective coordination between E-HRM and advertising talents. 
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Workers Management 

The FMCG organization in India faces several challenges, including management of skilled 

workers. There are different types of people in the FMCG industry who are not serious about 

following their business philosophy in relation to traditional groups. The role of the E-HRM 

is focused on fostering a sense of involvement in sales so that it can contribute to the 

development of the organization in terms of financial feasibility. E-HRM's role in the FMCG 

industry focuses on building effective training and development programs to build effective 

sales teams that improve performance. Trained and effective marketers can help you 

implement a marketing mix strategy to generate revenue and improve your company's 

profitability. Effective career management has proven to help build ambitious sales force in 

FMCG organizations. The CEO of FMCG organizations is focused on creating compelling 

career opportunities to improve the organization's overall productivity (Esfahani et al. 

2013). In this way, you can maintain the overall efficiency of your organizational staff. 

Marketing managers and team leaders, on the other hand, can rely on HR professionals when 

they feel they can't guide their subordinates properly. Leaders can also send a request to the 

manager if they feel discouraged.  

Creation and Development of Brand Image 

In the context of modern corporate governance, it is necessary to create a brand image and 

unique sales proposals. FMCG companies like Nestlé are focused on building a profitable 

corporate image in the industry in order to increase their corporate value in the market. To 

improve the brand image, FMCG organizations are focused on adopting differentiating 

strategies to create effective and strong lines of defense against competitors. E-HRM and 

marketing features related to the FMCG industry are seriously working to improve the 

industry's corporate brand image. In addition, marketers try to develop products according 

to customer specifications. E-HRM practitioners, on the other hand, place the highest priority 

on the interests of their sales reps through the development of communication and reward 

strategies (Sondhi & Chawla, 2017).  

Application of Marketing Approaches with respect to Organizational Development 

Recently, the FMCG organization's EHR capabilities have focused on applying marketing 

tools and approaches to ensure organizational development. It turns out that marketers 

want to create their own sales proposals for their products and at the same time promote 

them. Similarly, the FMCG organization's EHR capabilities demonstrate a sincere effort to 

provide value to consumers. H. Internal customer. The personnel and marketing functions of 

the FMCG organization ensure that the organizational activities are productive. The FMCG 

organization's HR experts focus on listening to internal customer questions to ensure 

maximum customer satisfaction. In addition, the Human Resources department of the FMCG 

organization in India places the highest priority on maintaining sales force by taking various 
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initiatives such as: Therefore, the HR capabilities of Indian FMCG companies guarantee not 

only organizational development, but also productivity, quality of service, and customer 

satisfaction. By taking full advantage of various initiatives, the FMCG industry's HR 

capabilities are serious about improving the performance of their organizations.  

In addition, the E-HRM function of the FMCG organization in India effectively responds to 

customer demands. In this way, E-HRM contributes significantly to the increase in sales of 

the company. An analysis of 800 Sears-affiliated stores shows that increasing an amount of 

5% enhance employee attitude could result of approximately 2 % increase of customer 

satisfaction and it leads to increasing of sales(Kumar, 2014). Human resources play an 

important role in training and training sales staff so that marketers and sales reps can 

optimize attributes and qualities while building long-term relationships with consumers. If 

the customer is not satisfied with the quality of service, it is shown to call the customer 

directly to clarify the question. In this way, organizations in the FMCG industry emphasized 

effective EHR marketing collaboration and coordination to maximize their productivity. 

Business Behavior and Strategy 

Marketing and HR play a key role in influencing business behavior and strategies to improve 

performance. In line with Jack Welch's view, the E-HRM staff will act as pastors and parents 

of the organization. However, in the FMCG organization in India, the E-HRM people do not 

have many, except a few. Despite this fact, the role of the E-HRM in designing business 

strategies to maximize a company's productivity and ensure a company's bottom line is 

undeniable. Business managers and EHR managers of FMCG organizations work together 

and coordinate in the development of business strategies (Sarkar et al., 2016). When 

mapping the education and training strategies, both features showed a positive approach to 

cooperation and coordination. In addition, both roles play an important role in 

communicating strategic goals to employees of FMCG organizations such as Procter & 

Gamble. 

Creation of Collaborative Culture in Organization 

In latest years, many studies have shown how hard it's miles to build a partnership among 

advertising and sales. as an instance, marketers in FMCG organizations trust that income 

representatives attention an excessive amount of on client hobbies. in the meantime, stores 

find that offers and movement plans designed with the aid of entrepreneurs do now not meet 

customer needs (Kaufmann, 2014). Salespeople usually complain that marketers do not pay 

attention to salespeople and absence empathy when dealing with salespeople's requests. 

Marketers push salespeople to meet their monthly and annual sales goals. however the 

reality is that marketers have misplaced touch with the truth of a particularly competitive 

market. Entrepreneurs, on the other hand, agree with that salespeople are inclined to offer 

reductions, are tactical, non-strategic and too centered on short-term troubles. Such 
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allegations are exacerbated when the placement is useful (ie, there's little bridging among 

functions) and appraisal, advertising and reimbursement structures are not transparent. E-

HRM plays an crucial function in stopping such court cases. 

Further, shared knowledge contributes to a shared imaginative and prescient of the inner 

and outside surroundings. Those elements are taken into consideration treasured in 

organizing social capital. in addition, it has a superb effect on the overall performance of 

businesses inquisitive about improvement inside the advertising and income teams. To 

support those attitudes, organizations are loose to use government gear together with. 

Appreciate the fairness of the choice-making and useful resource allocation manner, in 

addition to personnel rules (especially repayment). E-HRM performs a key function in 

implementing these tools to maximize enterprise productiveness. In an FMCG corporation 

in India, the point of interest of the HR function is on developing collaboration among 

entrepreneurs. 

Leadership 

At FMCG agencies in India consisting of Nestlé and HUL, E-HRM and advertising departments 

are actively worried in growing management techniques to enhance the productiveness of 

the corporation. Both functions work with an powerful consciousness on collaboration and 

coordination, and find effective solutions to make sure employee satisfaction (Sarkar et al., 

2016). The FMCG Corporation cannot deny the position of E-HRM in leadership 

improvement. Organizations like Procter & Gamble and Nestle have the opposite attention 

on growing management competencies for humans concerned in advertising and marketing 

sports. 

The improvement of India's FMCG marketplace has been fantastic in recent years. The 

country has gone through important developments inside the construction, industry and 

carrier sectors, which has improved profits and spending tiers. The penetration into the 

geographical region is not as excessive as in the town. FMCG companies are trying to increase 

penetration by means of educating people approximately their merchandise and their 

advantages. E-HRM enables HR to find new methods to contribute to the profitability of an 

business enterprise. The difficulty E-HRM is in reality now not outdated and the real capacity 

is still awaited, so we would really like to increase instructional participation within the 

challenge. Much research is also being carried out on TAM in India. all through the 

implementation of TAM, there was no dialogue of the connection between HR (strategic 

companions, transition consultants, employee champions, and control specialists) and E-

HRM. ICT has unexpectedly transformed our socio-economic life and prompted the manner 

agencies perform. 

With the dramatic boom in organizational needs, internal carrier carriers including HR 

departments have needed to think again their position (Gloet & Berrell, 2003). ICT is turning 
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into an an increasing number of attractive issue for HRM departments, generally called E-

HRM. E-HRM gives an opportunity for HR to expand new approaches to make contributions 

to organizational performance through information control and social and highbrow capital 

(Lengnick-corridor & Moritz, 2003). Technically positive voices agree with that the IT talents 

of HRM are technically countless. IT theoretically supports all HR processes. Trapp (2002) 

assumes that e-trade ends as a period. With the net, adventure organizations should locate 

approaches to reduce charges. Latest HR departments are unaffected by using those 

practices as they're endorsed to feature value to their employer's overall performance. Jäger 

(2001) argues that the growth of e-commercial enterprise provides an vital dimension to 

human useful resource management. Wright & Dyer (2000) share the same view. E-

commercial enterprise is at the upward thrust and a commercial enterprise-targeted 

paintings fashion is attractive to HR and HR professionals. In her view, “HR positions are 

becoming an essential performance partner; however HR needs to shift its recognition, 

status and shipping process (Wright & Dyer, 2000). From their point of view, using intranet 

era in the area of e-commercial enterprise is vital. 

Regardless of the dearth of sufficient empirical information on this place, this observe 

blessings Indian organizations, in particular those owned by way of FMCG Lector in India, if 

conducted well and in a timely manner with the aid of implanting various E-HRM gear and 

practices. 

Challenges of E-HRM in FMCG companies in India 

The fast-moving consumer goods (FMCG) enterprise deals with retail products with a 

confined shelf existence because of excessive patron demand and fast product expiration. 

The enterprise specially produces perishable merchandise, small family gadgets, cosmetics 

and private care products. Here's a short description of the aspects of E-HRM within the 

FMCG industry and the demanding situations that HR might also face on this enterprise. A 

report by Michael page, the FMCG industry, specifically Singapore, is expected to have the 

fourth maximum hiring activity in 2021, consisting of industry occupations inclusive of 

generation, income and advertising and marketing, finance and accounting, logistics and 

deliver chain, and people. People in this enterprise can expect an average annual salary 

increase of 2% this year. This is the third maximum increase compared to different 

industries. With excessive demand for FMCG products, the marketplace may be very 

promising and E-HRM industry leaders need to construct agile personnel to hold their 

commercial enterprise afloat. Sustainable techniques for employee wages, retention and 

employment must be a concern. But, challenges are also inevitable for the FMCG industry. 

Right here are some of them. 

Remote vs Onsite Working 
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Preserving subculture and values with a decentralized staff is a mission facing the FMCG 

industry during the COVID-19 pandemic. A few departments, which includes E-HRM, can 

take benefit of telecommuting guidelines, but operations departments clearly cannot do the 

same. Maansi Gagroo Jain, nearby institution HR Director, Wipro Unza, defined how the 

FMCG enterprise is conserving up in the face of those headwinds. In an interview, she stated 

the pandemic shows how the enterprise is running remotely and efficiently and addressing 

efficiency problems nicely. The velocity of communiqué and float of facts between person 

international locations, regional offices and headquarters become a source of power and 

bolstered the sense of cohesion. This series of information flows applies to all activities, from 

human resource improvement to deliver chain management and new product development. 

Employee Retention 

According to a Globoforce survey, the FMCG industry is one of the industries with the highest 

employee turnover rates. This makes employee retention in the industry a challenge for the 

E-HRM. Incentives to reach your goals are initiatives that companies can use. But when 

allocating more incentive budgets can hurt the finance department. You need to do 

something else. Clear goals and training are essential for employees to grow and support the 

company's prosperity. Training that can be used to grow a company includes effective 

communication courses, personal development courses, and other training. 

Keeping Up with Advanced Technology 

As the life cycle of today's consumers is increasingly technology-dependent, FMCG's E-HRM 

is strongly required to rent generation-savvy personnel. HR team of workers in the FMCG 

enterprise wishes to discover ways to use the contemporary recruitment gear together with 

applicant monitoring structures and significant CRM databases. When you have an excessive 

turnover charge, you want to complete the assignment fast, so it is excellent to paintings as 

automatic as feasible. As productivity increases, E-HRM wishes to evolve to advanced 

technology and correctly adapt the hiring process. 

Conducting Effective Employee Training 

Staff training is a complex issue due to high turnover and frequent recruitment of new 

employees. However, this problem is exacerbated by the complex labor structure of the 

FMCG industry. It is difficult to provide training to all the person involve in E-HRM and 

finding a solid balance between training and recruitment. Therefore, there is a lot of work to 

be done in the E-HRM department, so it is important not to run out of personnel in the E-

HRM department. To retain staff who are already trained, EHR managers need to focus on 

employee involvement. 
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The FMCG industry, which has emerged as one of the most progressive industries, boasts a 

solid reputation, recognizing emerging challenges. The E-HRM in this industry can be proud 

because the dynamics of the E-HRM here are not so easy given the large workforce they 

manage. There are challenges in the industry, but it's not too difficult for this industry, which 

is always proven in itself. 

Conclusion 

In precise, it could be concluded that organizations are strongly influenced by using E-HRM. 

As mentioned above, all HR managers aid E-HRM, that's useful and has a fantastic impact on 

overall performance. E-HRM supports the daily work of HR professionals and reduces the 

administrative burden. Recruiters are looking to benefit an aggressive benefit by integrating 

all computerized features. In India, HR managers' perspectives on E-HRM practices are 

superb and as a result, FMCG groups are more profitable. 
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